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Abstract

The study finds out how digital capability adoption has linfluence to increase sustainable competitive advantage through the innovation
strategy of the small food business in Pekanbaru, Indonesia. This study is based on resources that cannot be directly converted into the sustainable
competitive advantage of companies but must go through an entrepreneurial process and offer new insights into the use of digital technology
nnwalion as valuable corporate resources. This is quanliwlin‘eseamh and the research population is 36 small food businesses in Pekanbaru
Indonesia. The sample was taken using random sampling. The data is processed with the Structural Equation Modeling with Partial Least Squares
approach. The results show that digital capability has a significant effect suslainable competitive advantage, the digital capability has also a
significant effect on innovation strategy. Then, innovation strategy has no significant effect on sustainable competitive advantage. This indicates
that digital capability in small food businesses can be directly converted into a competitive advantage through innovation strategy. To develop an

innovative strategy, small food businesses must improve their digital capabilities, especially their digital technology infrastructure.

Keywords: Sustainable Competitive Advantage, Digital Capability, Innovation Strategy
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1. Introduction

The era of the industrial revolution 4.0 has changed
the strategy of every company to innovate. Innovation in
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Industry 4.0 technologies has accelerated quickly world-
wide in the last decade. Digital technology in industry 4.0
makes companies more competitive. Technology has been
playing a huge role in many aspects of human life. Right
from the moment we wake up to the moment we go back
to bed at night, technology surrounds us (Sasono et al.,
2021). The spread of the coronavirus (Covid-19) is still a hot
issue in the international world, including Indonesia. With
this pandemic, the world situation has changed both in the
economic, social, educational, and other fields. Given the
current spread of the disease, advisories have been issued to
stay at home and not to step out unless absolutely necessary.
The COVID-19 pandemic has accelerated the shift towards
a more digital world. Therefore mastery of technology
is very important in this era (Pramono et al, 2021).
Technological change is certainly a challenge in the future.
That will require companies to create innovations in design,
product development, production, distribution, consumer
cmﬂunication, and marketing (Sunarjo et al., 2021).
Along with the impact of globalization and the emerging
new technologies, companies must manage the change
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by perceiving it as an opportunity to be able to sustain,
grow and compete in a rapidly changing environment and
respond to change with innovation. Innovation reflecting
the perspective of companies on change creates value
through change. In today’s business world, there are true
opportunities for the ones that can manage the process of
change well. At this point, a company desiring to create
value and maintain a sustainable competitive advantage
should use innovation strategically. A strategic perspective
on innovation leads the organization to look at the whole
system beyond the product and the process to create value
(Febrian et al., 2018).

Innovation can create a sustainable competitive
advantage, and it must be attended because future
competition will be more competitive due to globalization,
technofJgical innovation, and a dynamic business environ-
ment. Successful companies in innovation deal with it in
a holistic and systematic approach by developing a fully
integrated innovation strategy with its mission and objectives
and by making organizational culture and organizational
systems compatible with the strategy. Strategic innovation is
a future-oriented concept that contains a creative discovery
(Febrian et al., 2018).

Facing global competition, innovation strategies and the
ability of companies to adopt digital technology have become
priorities since the business environment is increasingly
competitive. Empirically, it is known that companies that
have adopted digital technology and created innovation
will be more responsive to facing rapid changes in business
confusion (Li et al, 2008). Companies in developed
countries are faster in adjusting to the changing dynamic
business environment. Companies in developing countries
face different conditions, where they strive to align existing
resources by attending to the latest technology. Indonesia is
a developing country with many digital media users in Asia
(Sunarjo et al., 2021).

The large use of digital media is forcing producers to
focus more on exploring opportunities for consumers.
Therefore, the power of marketing with digital media
has the potential to displace conventional marketing.
Then, companies should develop digital marketing to get
consumers (Tiago & WVerissimo, 2014). The development
of digital information media has greatly helped companies
in shaping brand aura and creating intimacy between the
company and consumers (Tiago & Verissimo, 2014).

Innovations in industrial revolution 4.0 have changed the
concept of competition in the field of strategic management.
The relationship between the ability to create innovation
strategies in the company is significant with the measure-
ment of sustainable competitive advantage indicators
(Febrian et al., 2018).

Therefore, based on the literature review, innovation
in digital capabilities is focused on using measurement
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of sustainable competitive advantage as a tool to improve
company performance. According to Barney (1991),
a company that uses a balanced investment strategy
creation approach will more quickly accelerate a dynamic
market than just using a financial measurement approach.
Innovation strategy is one resource that is difficult to imitate
by competitors (Barney, 1991; Febrian et al., 2018).

The concern on small business in Indonesia is very
important as a form of government support for people’s
economic system. Small business in Indonesia is unique it is
based on the family principle and home industry. This paper
focuses on small food businesses in Pekanbaru, Indonesia.
Based on empirical studies, the ability of small food business
to make innovation strategy through digital capability
adoption are more responsive to rapidly changing the social
environment. Small food businesses with digital capabilities
will be able to change raw materials into valuable products
(Mihalic & Bubhalis, 2013).

2. Literature Review

This paper is based on a systematic mapping study on
sustainable competitive advantage in small businesses.
Mapping was carried out in the last 10 years by reviewing
previous literature published in trusted publishers such
as Scopus, Springer, Elsevier, Emerald Insight, and
others. Selec-tion of articles refers to the topic under
study and catego-rizes findings based on suggestions by
Banaeianjahromi and Smolander (2014). The findings
showed that the most discussed topics are firm resources
and capability, and innovation as antecedents of sustainable
competitive advantage. The efforts to create a sustainable
competitive advantage in small businesses are related to
the creation theory of entrepreneurial action (Alvarez &
Barney, 2007). The theory of entrepreneurship, namely
the entrepreneurial value creation theory, explains the
entrepreneurial experience in its fullest form, from
the entrepreneurial intention and the discovery of an
entrepreneurial opportunity to the development of the
entrepreneurial competence, and the appropriation of
the entrepreneurial reward (Barney, 1991). This is also a
guideline for using the resource-based view (RBV) theory to
understand the sustainable competitive advantage of small
businesses. RBV states that internal resources encourage
the creation of competitive advantage (Wernerfelt, 1984).
One of them is digital capability as the ability of small
businesses to create innovation. The digital capability in this
paper is explained in 6 dimensions, such as ICT proficiency,
critical use, creative product, participating, learning, and
self-actualizing.

At its core, digital innovation is the use of digital
technology and applications to improve existing business
processes and workforce efficiency, enhance customer
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experience, and launch new products or business models.
Digital capability and innovation are compatible as a source
of sustainable competitive advantage because sustainable
competitive advantage has characteristics such as valuable
products, rare resources, inability to be imitated, and non-
substitutable (Barney, 1991). Hence the paper proposes the
following hypothesis (see Table 1):

HI: Digital capability has a significant effect on
innovation strategy.

H2: Digital capability has a significant effect on
Sustainable Competitive Advantage.

H3: Innovation strategy has a significant effect on
Sustainable Competitive Advantage.

3. Research Methods

This research uses Structural Equation Model (SEM)
analysis with Partial Least Square (PLS) approach.
Covariant-based SEM requires a large sample size that
can include hundreds or even thousands of observations.
PLS-SEM is enough for a small sample size (Hair et al.,
2016). The number of samples taken was 90 small food
businesses in Pekanbaru, Indonesia.

The 90 questionnaire packages were distributed
personally to micro and small businesses around the Durian
and Ahmad Dahlan streets in Pekanbaru City. We explained
the aims and objectives of the study and explained the
questionnaire to be filled in by respondents. Each respondent
received a questionnaire package and was taken back by the
researcher two days after the questionnaire was distributed.

Table 1: Antecedents Sustainable Competitive Advantage

1123

But we also conducted a survey and respondents filled out
the questionnaire directly on the spot. The researcher also
ensured the anonymity of the respondents when retrieving
the completed Elhestionnaires. Of the 90 questionnaires
distributed, 36 questionnaire packages were returned and
filled out completely. This indicates that the response rate in
this study was 40%.

When using SmartPLS for data analysis there are three
indicators to measure the outer model, which are Average
Variance Extracted (AVE), Cronbach Alpha, and Composite
Reliability (Hair et al., 2016). And to measure the inner
model three indicators are used which are coefficient
of determination (R?); Predictive Relevance ((Q°); the
Goodness of Fit Index (GoF) (Hair et al., 2016). Hypothesis
testing 1s measured by the bootstrapping process to get the
t-value. If the f-value is greater than the f-statistic with a
confidence level of 95% (>1.96) then the hypothesis is
significant (Hair et al., 2016).

4. .Results

2

This research uses the Structural Equation Model (SEM)
analysis technique with Partial Least Square (PLS). SEM
analysis with PLS is carried out in three stages, that is the
outer model analysis, the inner model analysis, and the
hypothesis testing.

4.1..Analysis of the Outer Model
2

Construct reliability testing was measured by composite
reliability and Cronbach’s alpha. Constructs are reliable

Antecedents Sustainable

Competitive Advantage Researchers

Entrepreneurial Orientation

(Alvarez & Barney, 2007; Barey, 1991; Febrian et al., 2018; Martins, 2016; Mihalic &
Buhalis, 2013; McAdam et al., 2008; Sunarjo et al., 2021; Wynarczyk, 2013)

Environmental

Pramono et al., 2021)

(Chen & Zhang, 2015; Ferenhof et al., 2014; Reyes-Rodriguez et al., 2016;
Hilmi et al., 2011; Auken et al., 2008; Ferenhof et al.,2014; Wernerfelt, 1984;

Firm Performance

(Auken et al., 2008; Hilmi et al., 2011; Leal-Rodriguez & Albort-Morant, 2016; McAdam
et al., 2008; Tjahjaningsih et al., 2017; Wernerfelt, 1984; Wynarczyk, 2013)

Firm Resources & Capability

Wernerfelt, 1984)

(Gelbmann, 2010; Hilmi et al., 2011; Auken et al., 2008; McAdam et al., 2008; Reyes-
Rodriguez et al., 2016; Alvarez & Barney, 2007; Sasono et al., 2021; Zahra et al., 2009;

Innovation

2013; Zahra et al., 2009)

(Auken et al., 2008; Alvarez & Barney, 2007; Barney, 1991; Febrian et al., 2018;
Martins, 2016; Chen & Zhang, 2015; Hilmi et al., 2011; Tjahjaningsih et al., 2017;
Ferenhof et al., 2014; Pramono et al.2021; Hilmi et al., 2011; Leal-Rodriguez &
Albort-Morant, 2016; Reyes-Rodriguez et al., 2016; McAdam et al., 2008; Wynarczyk,
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Table 2: Cronbach’s Alpha, Composite Reliability and Average Variance Extracted

Cut-off Value Digi_Cap Inno SCA Explanation

nbach’s Alpha =06 0.872 0.678 0.763 All aspect of Small food business
Composite Reliability >07 0.901 0.858 0.840 | meetthe required standard
Average Variance Extracted (AVE) >0.5 0.567 0.752 0.512

1

gthcy have composite reliability values above 0.70 and
Cronbach’s alpha values above 0.60. Constructs are valid
if the average variance extracted (AVE) values are above
0.5 (Chen & Zhang, 2015). The following is an analysis
table of the research outer moddf)

Table 2 shows that all the 3 criteria of the outer model
are fulfilled so that it can be concluded that the research data
has good validity and reliability, therefore we can proceed to
analyze the inner model.

4.2, Analysis of the Inner Model

Analysis of the inner model/structural model is
conducted to ensure that structural models are built robustly
and accurately. Robust regression was first introduced by
Andrews (1972). Robust regression is a form of regression
analysis designed to overcome some limitations of traditional
parametric and non-parametric methods (Chen & Zhang,
2015). Regression analysis secks to find the relationship
between e or more independent variables and a dependent
variable. This method is an important tool for analyzing data
influenced by outliers so that it produces a model resistant
to outliers.

The inner model evaluation can be seen from several
indicators which include a coefficient of determi-
nation (R?); Predictive Relevance ((”); Goodness of Fit
Index (GoF). The following is a presentation for each
indicator.

4.2.1. Coefficient Determination (R?)

The following is the value of R* output software
smartn,S 3 (Table 3).

If the R square value is 0.67 it is (strong), 0.33 (moderate)
and below 0.19 (weak). This research model is categorized

1
Table 3: Value R? of Output Software

R Square | R Square Adjusted
Innovation strategy 0.241 0.219
Sustainable 0616 0.593
Competitive Advantage

to have a strong relationship between the variables being
analyzed (Chen & Zhang, 2015). In this research, there are
two endogenous variables namely Organizational Agility
and Competitive Advantage, and two exogenous variables.
Based on R square and adjusted R square values, there is
a strong relationship between exogenous variables both
independently as well as together.

4.2.2. Predictive Relevance (Q%)

To calculate @7 the following formula can be used

0" =1-(1-RH(1-R™)....(1-R™)
0" =1-(1-0.241)(1-0.616)
0" =0.709(1)

This test is conducted to determine ti{) predictive
capability with the blindfolding procedure. If the walue
obtained is 0.02 then the model has a small predictive
capability. If the value obtained is 0.15 then the model has
a mediocre predictive capability (ERal-Rodriguez & Albort-
Morant, 2016; Hair et al., 2016). And if the value obtained
is 0.35 then the model has a large predictive capability.
If the calculation of the (7 value is 0.709, then the model has
a large predictive capability.

4.2.3. Goodness of Fit Index (GoF)

GoF values in SEM with PLS are calculated manually
(Tenenhaus, Vinzi, Chatelin, & Lauro, 2005) with the

following formula:

GoF =+fAVE2 x R*
GoF =+/0.610 x 0.429

GoF =0.781 x 0.429
GoF =0.335(2)

According to McAdam et al. (2008) and Hair et al.
(2016), small GoF value = 0.1, medium GoF value = 0.25
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and large GoF value = 0.38. Based on the calculation of the
GoF value, the model has a large GoF value so that the inner
model represents the real phenomenon.

4.3. Hypothesis Testing

The test of hypotheses in SEM PLS is done with a
bootstrapping process that produces f-statistics values. If
the t-statistics value is greater than that of the f-statistic
with a 95% confidence level (>1.96) then the hnthesis is
significant. Here are the results of bootstrapping. To find out
how much influence exists between the variables, we find
out the value of the loading factor of the original sample
output. This can be seen in the path coefficients table on the
smartPLS output. Table 4 pres@Qs the Path Coefficients.

Based on Table 4, three hypotheses have a value of
f-statistics above 1.96, and one hypothesis has a r-value
below 1.96. This means that from the three research
hypotheses, two hypotheses proved to have a positive
and significant influence. While one hypothesis is not
significant. Then, to summarize the results of the hypothesis
test, Table 5 is presented and the results are summarized for
the research hypothesis test.

5. Discussion

The results of this research confirm the findings of
previous studies that digital capability is positively relafll to
innovation in small businesses (Barney, 1991; Febrian et al.,
2018). Thus, there is a tendency that innovation will increase
when digital capability processes have been good in small
busﬂ:sses (Higon, 2012).

In this context, the analysis shows that digital capability
acts primarily to achieve a firm’s efficiency. Digital capability
adoption by small food businesses helps in achieving
sustainable competitive advantage through new product
innovations, analytical attitude, futuristic, commitment, and
literacy in technology development when dynamic market
conditions nlen & Zhang, 2015; Ferenhof et al., 2014).

Digital capability is the ability possessed by business
actors to utilize digital media/information technology to

Table 4: Path Coefficients (Mean, STDEV, T-value)

1125

1

gppmt the running of the business. Digital technology is a set
of technologies used by an organization to produce, process,
and disseminates information in every form. Therefore,
digital technology provides support for small njd business
operations (Frambach et al., 2003). Digital technology is
useful to reduce costs in business activities, especially for
small businesses that require a budget allocation for other uses
(Chen & Zhang, 2015; Hilmi et al., 2011; Leal-Rodriguez &
Albort—Morantnllﬁz McAdam et al., 2008).

Small food businesses in both developed and developing
countries operate in highly uncertain and dynamic
market conditions (Frambach et al., 2003). According to
Frambach et al. (2003), such market conditions along with
technological turbulence force small food businesses to look
for alternative ways to survive and grow. For many people,
the use of digital technology has been considered the main
source of organizational agility both when dealing with
suppliers and with consumers.

Based on previous research (Mihalic & Buhalis, 2013;
Wernerfelt, 1984; Higon, 2012; Ferenhof et al., 14]
information and communication technology (ICT) has a
positive effect on business agility. ICT will affect the agility
of small businesses because the adequate digital capabilities
will be able to provide many business opportunities,
relationships with customers, and resources.

The difjal capability allows sustainable competitive
advantage through external collaboration platforms, supply
chain systems, and management systems of customerrelations,
which enables a fast and up-to-date flow of information
between the buyers, sellers, partners, and competitors
(Martins, 2016; McAdam et al., 2008; \nlarczyk, 2013).

The digital capability will create good conditions for
organizations to explore and exploit opportunities due to
the following reasons. First, innovativeness facilitates the
organizations to explore and exploit new ideas and help
adjust to change (Frambach et alfJ2003; Chen & Zhang,
2015; Hilmi et al., 2011). Second, technological innovation
and progress increasingly become an important component
of competing strategies for many companies (Leal-
Rodriguez & Albort-Morant, 2016; Tjahjaningsih et al.,
2017) Third, with the ability to maintain effective corporate

2
Hybotheses Original Sample Standard T-statistics Pvalues
yp Sample (O) | Mean (M) | Deviation (STDEV) | (|O/STDEV])

Digital Capability — Sustainable 0.616 0.609 0.204 3.012 0.003
Competitive Advantage

Digital Capability — Innovation Strategy 0.491 0.481 0.205 2.391 0.017
Innovation Strategy — Sustainable 0.270 0.269 0.158 1.715 0.087
Competitive Advantage
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gltrcprcncurship, innovation provides an attractive source
of competitive advantage if it creates positive synergy for
the ccnaany (Mihalic & Buhalis, 2013; Wernerfelt, 1984).
Last, if the innovation process or innovation results are
difficult to replicate, an effective company makes innovation
an increasingly important factor to maintain sustainable
competitive advantage (Alvarez & Barney, 2007; Sasono
et al., 2021; Zahra et al.. 2009).

Cakmak and Tas (2012) examined the influence of digital
capabilfes on competitive advantage and indicated that
digital capability has no significant effect on competitive
advantage. The results of previous studies conducted by
Powell and Dent-Micallef (1997) showed that information
technology has a positive effect on the competitive
advantage of an organization. The difference in this study
from other studies is the sample taken. This study uses
small food businesses as the sample, while the previous
research (Cakmak & Tas, 201 Higon, 2012; Powell &
Dent-Micallef, 1997) examines large companies. Therefore,
there are differences in the role of resources thffftan create
a sustainable competitive advantage. Capability can identify
highly competitive market opportunities and make small
businesses more adaptable to adapt to the conditions in their
business environment.

This research shows that the creation of capability in the
company must be able to be repeated. This is in accordance
with the results of previous research (Gelbmann, 2010; Hilmi
etal.,2011; Aukenetal., 08; Reyes-Rodriguezet al., 2016)
who stated that digital capability as a company resource
cannot be changed directly into the competitive advantage
if it cannot be repeated. The market competition that occurs
continuously requires companies to be able to deal with the
internal and external environmental pressures continuously.
Therefore, §Ball businesses must have the capability to
reconfigure and collaborate with other resources. In such a
process it will require the mediation of other variables so that
capability can be a resource input for achieving competitive
advantage (Sasono et al., 2021; Zahra et al., 2009). The
mediation variables proposed in this research are innovation
strategy nynarczyk, 2013).

The results of this research (H3) show innovation
strategy has no significant effect on sustainable competitive
advantage. This is acceptable because the emphasis in this
research is the ability to use digital technology not the
information technology asp@l} to overcome the problem but
focus on the human aspect as an ICT user. The technology
used may have been up-to-date with the latest developments,
but it does not necessarily encourage small food businesses
to create innovation, because ICT users who have the ability
to operate ICT are limited. Small food businesses have not
yet focused on increasing the ability to use ICT for their
employees. Therefore, small food businesses may not be
able to create a sustainable competitive advantage.

Rulinawaty RULINAWATY / Journal of Asian Finance, Economics and Business Vol 8 No 6 (2021) 1121-1128
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The results confirmed the publication of OECD 2004
which states that one of the weaknesses of small businesses
lies inthe limited capability and aggressiveness either from the
owners or from small business workers to maximize business
opportunities by utilizing digital media. Several factors can
hinder the usage of the Internet in small businesses, among
which are the incompatibility of business processes, limited
knowledge in terms of Internet use, limited managerial skills
in Internet use, a limited number of computers and Internet
connections, lack of trust and security in Internet usage, and
the high cost in computer development and maintenance
(OECD, 2004).

Based on the research results, it is proven that the
variable digital capability influences sustainable competitive
advantage and influence innovation strategy. Small
food businesses are currently required to have speed in
respondirfffito short product cycles and changes in consumer
demand. In the perspective of dynamic capability, speed
and flexibility in responding to market changes is a form
of achieving organizational agility. Speed and flexibility
in responding to these market changes can be the heart of
dynamic capability (Bagheri et al., 2013). Finally, digital
capability and innovation strategy will create agility, and
become a source of sustainable competitive advantage and
makes it difficult for competitors to compete and imitate.
Organizational agility is the source of achieving competitive
advantage (Febrian et al., 2018).

6. Conclusion

Small food business needs to improve digital capability,
especially improve the digital technology infrastructure to
create an innovative strategy, then, business operations can
reach a wider market not only locally but also global§}
Besides, digital capability helps small food businesses to
improve efficiency and effectiveness in business operations,
so that small businesses’ sustainable competitive advantage
carn: improved.

To strengthen the results of this research it is necessary to
research different places with an expanded population such
as the population in Indonesia. To strengthen and confirm the
relationship between variables to become a well-established
theoretical concept, for future research, it 1s reccnncnded to
use different variables not included in this study even though
the locus and focus of the research are the same.

References

Alvarez, S. A., & Bamey, J. B. (2007). Discovery and creation:
Altermmative theories of entrepreneurial action. Strategic
Entrepreneurship  Journal,  1(1-2), 11-26. https://www.
effectuation.org/wp-content/uploads/2017/05/Alvarez_et_al-
2007-Strategic_Entrepreneurship Journal-1.pdf




Ohkta KARNELI Meyzi HERIYANTO, Achmad Fajri FEBRIAN, Ngatno NGATNO, Margo PURNOMO,

Rulinawaty RULINAWATY / Jowmal of Asian Finance, Economics and Business Vol 8 No 6 (2024) 1121-1128

Andrews, D. F. (1972). Plots of high-dimensional data. Biometrics,
5(4), 11-21. https://doi.org/10.2307/2528964

Auken, H. Van, Guijarro, A. M., & Lema, D. G. P. de. (2008).
Innovation and performance in Spanish manufacturing SMEs.
International Journal of Entreprencurship and Innovation
Management, 8(1), 36. https://doi.org/10.1.1.456.9822

Bagheri, M. M., Abdul Hamid, A. B., Soltani, 1., Mardani, A.,
& Hazrate Soltan, E. K. (2013). The role of supply chain
antecedents on supply chain agility in SMEs: The conceptual
framework. Jurnal Teknologi (Sciences and Engineering),
66(1), 53-60. hitps://doi.org/10.11113/jt.v66.1826

Banaeianjahromi, N., & Smolander, K. (2014). Therole of enterprise
architecture in enterprise integration: A systematic mapping.
European, Mediterranean & Middle Eastern Conference on
Information Systems 2014 (EMCIS 2014), 2014, Doha, Qatar,
27-28 October 2014 (pp. 1-22). http:/emeis.ew/Emeis_
archive/EMCIS/EMCIS2014/EMCISWebsite/EMCIS%20
2014%20Proceedings/emcis2014_submission_6.pdf

Barney, 1. (1991). Firm resources and sustained competitive
advantage. Journal of Management, 17(1), 99-120. https://doi.
org/10.1177/014920639101700108

Cakmak, P. L, & Tas, E. (2012). The use of information technology
on gaining competitive advantage in Turkish contractor firms.
World Applied Sciences Journal, 18(2), 274-285. htips://doi.
org/10.1.1.389.6816

Chen, Q. & Zhang, N. (2015). Does ecommerce provide a
sustained competitive advantage? An investigation of survival
and sustainability in growth-oriented enterprises. Sustain-
ability (Switzerland), 7(2), 1411-1428. https://doi.org/10.3390/
su7021411

Febrian, A. F., Maulina, E., & Pumomo, M. (2018). The influence
of social capital and financial capability on sustainable compe-
titive advantage through entrepreneurial orientation: Empirical
evidence from small and medium industries in Indonesia using
PLS-SEM. Advances in Social Sciences Research Jowrnal,
5(12), 56-95. hitps://doi.org/10.14738/assrj.512.5720

Ferenhof, H. A., Vignochi, L., Selig, P. M., Lezana, A G R, &
Campos, L. M. S. (20 14). Environmental management systems
in small and medium-sized enterprises: An analysis and
systematic review. Jowrnal of Cleaner Production, 74, 44-53.
https://doi.org/10.1016/].jclepro.2014.03.027

Frambach, R. T., Prabhu, J., & Verhallen, T. M. M. M. (2003). The
influence of business strategy on new product activity: The
role of market orientation. International Jowrnal of Research
in  Marketing, 20(4), 377-397. https://doi.org/10.1016/
J-ljresmar.2003.03.003

Gelbmann, U. (2010). Establishing strategic CSR in SMEs: An
Austrian CSR quality seal to substantiate the strategic CSR
performance. Sustainable Development, 18(2), 90-98. https://
doiorg/10.1002/sd.448

Grimm, C. M., Lee, H., & Smith, K. G. (2006). Strategy As
Action: Competitive Dynamics And Competitive Advantage.
Management, 79-118.

1127

Hair, J. F, Hult, G. T. M., Ringle, C., & Sarstedt, M. (2016).
A primer on partial least squares structural equation modeling
(PLS-SEM). Thousand Oaks, CA: Sage Publications.

Higon, D. A, (2012). The impact of ICT on innovation activities:
Evidence for UK SMEs. International Small Business Journal,
30(6), 684-699. htps://doi.org/10.1177/02662426103744 84

Hilmi, M. F, Ramayah, T., & Mustapha, Y. (2011). Innovativeness
And Performance Of Small And Medium Enterprises:
Malaysian Perspectives. International Journal of Knowledge,
Culture and Change Management, 10(12), 105-114.

Leal-Rodriguez, A. L., & Albort-Morant, G. (2016). Linking
market orientation, innovation, and performance: An empirical
study on small industrial enterprises in Spain. Jowmnal of Small
Business Strategy, 26(1), 1689-1699. https://libjournals.mtsu.
edu/index.php/jsbs/article/view/577

D., Eden, L., Hitt, M. A., Ireland, R. D., Sebaa, A. A.,
Wallace, J., & Raver, J. L. (2008). Strategic consensus, top
management teams, and innovation performance. Leadership
& Organization Development Journal, 29(4), 340-358. https://
doi.org/10.1108/01437721011073373

Martins, L. (2016). Network usage, entrepreneurial orientation
and their effectiveness on SMEs growth. Jowrnal of
Entrepreneurship, 25(1), 18-41. https://doi.org/10.1177/0971
355715616230

McAdam, R., Reid, R., Harris, R., & Mitchell, N. (2008). Key
determinants of organizational and technological innovation
in UK SMEs: An empirical study. International Journal of
Entrepreneurship and Innovation Management, 8(1), 1. hitps://
doi.org/10.1504/1JEIM.2008.0 18607

Mihalic, T, & Buhalis, D. (2013). ICT as a new competitive
advantage factor-case of the small transitional hotel sector.
Economic and Business Review;, 15(1), 33-56. https://ojs.
ebrjournal.net/ojs/index.php/ebr/article/view/214

OECD. (2004). Promoting SMEs for development. https://www.
oecd.org/industry/smes/31919278.pdf

Powell, T. C., & Dent-Micallef, A. (1997). Information technology
as a competitve advantage: The role of human, business, and
technology resources. Strategic Management Jowrnal, 18,
375-405.  https://dotorg/10.1002/%288IC1%291097-0266%
28199705%2918%3A5<375%3A%3IAAID-SMIET6>
3.0.CO%3B2-7

Pramono, C. A., Manurung, A. H., Heriyati, P., & Kosasih, W.
(2021). Factors alffecting start-up behavior and start-up
performance during the COVID-19 pandemic in Indonesia.
The Journal of Asian Finance, Economics, and Business, 8(4),
809-817. https://doi.org/10.13106/jafeb.2021.vol8.no4.0809

Reyes-Rodriguez, J. F., Ulhei, J. P, & Madsen, H. (2016). Corporate
environmental sustainability in Danish SMEs: A longitudinal
study of motivators, initiatives, and strategic effects. Corporate
Social Responsibility and Environmental Management, 23(4),
193-212. https://doi.org/10.1002/csr. 1359

Sasono, L, Jubaedi, A. D., Novitasari, D., Wiyono, N., Riyanto, R.,
Oktabrianto, O., Jainuri, J., & Waruwu, H. (2021). The impact

L




Okta KARNELI, Mevzi HERIVANTO, Achmad Fujri FEBRIAN, Ngatno NGATNO, Margo PURNOMO,

1128

of e-service quality and satisfaction on customer loyalty :
empirical evidence from internet banking users in Indonesia.
The Journal of Asian Finance, Economics, and Business, 8(4),
465-473. https://doi.org/10.13106/jafeb.202 1.vol8.no4.0465

Sunarjo, W. A, Nurhayati, S., & Muhardono, A. (2021). Consumer
behavior toward adoption of mobile payment: A case study
in Indonesia during the COVID-19 pandemic. The Jownal
af Asian Finance, Economics, and Business, 8(4), 581-590.
https://doi.org/10.13106/jafeb.202 1.vol8.no4.058 |

Tiago, M. T. P. M. B, & Verissimo, J. M. C. (2014). Digital
marketing and social media: Why bother? Business Horizons,
57(6), 703-708. https://doi.org/10.1016/1.bushor.2014.07.002

Tjahjaningsih, E., Handayani, D., Rozak, H. A., & Santosa, D. B.
(2017). Creative technique strategy based on the technique

Rulinawaty RULINAWATY / Journal of Asian Finance, Economics and Business Vol 8 No 6 (2021) 1121-1128

of tie-dye and smock using natural coloring to improve the
performance of the crafismen of written batik in Semarang.
International Jowrnal of Economic Research, 14(12), 91-103.
https://eprints.unisbank.ac.id/id/eprint/66 11/

Wernerfelt, B. (1984). A resource-based view of the firm. Strategic
Management Jowrnal, 5(2), 171-180. https://doi.org/10.1002/
smj.4250050207

Wynarczyk, P. (2013). Open innovation in SMEs. Journal of
Small Business and Enterprise Development, 20(2), 258-278.
https://doi.org/10.1177/0266242612472214

Zahra, S. A., Ucbasaran, D., & Newey, L. R. (2009). Social know-
ledge and SMEs innovative gains from internationalization.
European Management Review, 6(2), 81-93. https://doi.org/
10.1057/emr.2009.6




Rulinawaty

ORIGINALITY REPORT

38% 364«  19% 31«

SIMILARITY INDEX INTERNET SOURCES PUBLICATIONS STUDENT PAPERS

PRIMARY SOURCES

jicc.net 2 4
Internet Source %

Erna Maulina, Nenden Kostini, Margo 80/
Purnomo, Achmad Fajri Febrian. "The role of ’
women's entrepreneurial orientation to
access external financial supports: empirical
evidence from the small and medium
enterprises (SMEs) in Indonesia using PLS-

SEM", International Journal of Trade and
Global Markets, 2021

Publication
dergipark.org.tr 4
Internet Source %
rjoas.com 2
Internet Source %
Exclude quotes On Exclude matches <2%

Exclude bibliography On



